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OUT JOB
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e ASKTHE
FOLLOWERS TO
VISIT THE "BACK TO
SCHOOL" SECTION

e DISCOVER NEW
#BACKTOSCHOOL
PRODUCTS AND
SERVICES

REQUIREMENTS

e ACT QUICKLY TO
CONTACT THE
INFLUENCERS

e BE PRESENT FOR
THE CLIENT

e GOAL-ORIENTED
APPROACH

e WRITE A BRIEF THAT
MEET BOTH THE
ACGENCY AND THE
INFLUENCERS POINT
OF VIEW




amazon
INFLUENCER MANAGEMENT —

CONFRONTO
ONE TO ONE

e USE OF A SPECIFIC
TIMELINE NOT ONLY
FOR THE BRIEF BUT
ALSO FOR THE VIDEO

e PUT EMPHASIS ON e« USEOF ACTAIN

THE KEY MESSAGES.: ORDER TO HELP
"PRIME STUDENT", A CONVERT VIEWS INTO

SELECTION OF HIGH PURCHASES OF
QUALITY PRODUCTS #BACKTOSCHOOL
AND ON PRODUCTS.

SUSTAINABILITY

RELEASE




OUR RESULTS

Thanks to our strategy, we
obtained amazing results.

Analisi video

fedeasso @

Asso

Messaggi A

688 Seguiti  2.2M Follower 160.2M Mi piace

Proprietd dei Maranza

CEO di me stesso e di Kroma®

570k Views

Asso@kromagency.it

Video

& Ha messo mi piace

89k Likes

124 Comments
111 Share

2.4k Saved

[> 221.4K [> 4523K

Meno maranza in casa L'ultima & fuoce. Se sei nella mia stessa sjta.

[ 277.4K B 172.4K > 685.5¢ > 578K [> MK > 659.2K

Llinvasione. 4 single sul mercate, foto 1., Bozze, mi manca il maranza  E |l giorno? Ho preparate il maranza p... atvipiaceva vero?  No ma raga non pensave Stasera Drippiamo?




